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[bookmark: welcome]Welcome
Today’s workshop is designed to help you identify your Dream Client and create marketing that attracts more people just like them.
By the end of this session you will have:
✓ Defined your Dream Client
✓ Identified why they choose you
✓ Created a simple marketing focus
✓ Left with actions you can implement immediately

[bookmark: activity-1]ACTIVITY 1
[bookmark: meet-your-dream-client]Meet Your Dream Client
Think of ONE client.
Not the client who spends the most.
Not your longest-standing client.
Choose the client who makes you think:
[bookmark: i-wish-my-whole-diary-looked-like-this.]“I wish my whole diary looked like this.”
[bookmark: their-name]Their Name

[bookmark: activity-2]
[bookmark: who-are-they]Who Are They?
Build your Dream Client profile.
Age

Occupation

Family/Lifestyle


Hobbies & Interests


Favourite brands or places



[bookmark: activity-3]ACTIVITY 2
[bookmark: understand-their-world]Understand Their World
Think about your Dream Client.
[bookmark: what-matters-most-to-them]What matters most to them?


[bookmark: what-problems-are-they-trying-to-solve]What problems are they trying to solve?


[bookmark: what-experience-are-they-looking-for]What experience are they looking for?



[bookmark: activity-4]ACTIVITY 3
[bookmark: why-do-they-choose-you]Why Do They Choose You?
Complete these sentences.
[bookmark: my-dream-client-chooses-me-because]My Dream Client chooses me because…


[bookmark: the-problem-i-solve-is]The problem I solve is…


[bookmark: the-experience-i-provide-is]The experience I provide is…



[bookmark: activity-5]ACTIVITY 4
[bookmark: the-marketing-test]The Marketing Test
Before you create any post, ask yourself:
[bookmark: would-my-dream-client-care-about-this]Would my Dream Client care about this?
Use the checklist below.
□ Does it solve a problem?
□ Does it educate?
□ Does it build trust?
□ Does it show my personality?
□ Does it demonstrate my expertise?
If you answered “no” to most of these, rethink the post.

[bookmark: activity-6]ACTIVITY 5
[bookmark: speak-to-one-person]Speak to One Person
Rewrite one of your typical marketing messages so it speaks directly to your Dream Client.
Instead of:
“Appointments available this week.”
Write your own version here:




[bookmark: activity-7]ACTIVITY 6
[bookmark: my-action-plan]My Action Plan
What are three things you’ll do after today’s session?
[bookmark: section]1.

[bookmark: section-1]2.

[bookmark: section-2]3.


[bookmark: final-thought]Final Thought
[bookmark: you-dont-need-more-clients.]You don’t need more clients.
[bookmark: you-need-more-of-the-right-clients.]You need more of the right clients.
Every marketing decision you make should answer one simple question:
[bookmark: would-my-dream-client-connect-with-this]“Would my Dream Client connect with this?”
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